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News Values
News values are general guidelines that determine the importance that a media outlet gives a news story. These guidelines describe why the story concerns or amuses its audience. They guide journalists in deciding which information is newsworthy and which is not (Broom, & Sha, 2013). Journalists often seek out news stories that attract the audience. They must, however, determine the information that newsworthy and filter out those that are of little interest. Through the application of set criteria, they establish materials and information that make the best stories. These criteria include;
Proximity
	Proximity entails the emotional and physical closeness of a news story to the audience. News stories about situations and events closer to the audience are more newsworthy as compared to those taking place far away. These criteria entail understanding the effect of the story and how it relates to the audience. Proximity helps the audience related to the story at a more personal level.
Conflict
	Conflict is a dispute between two or more parties. This entails international conflict, political conflict, a conflict between sporting teams and conflict of opinion. Events that involve disagreement are more newsworthy because they encourage the audience to take sides. 
Timeliness
	Timeliness refers to important developments in a story that may lose their value if they are not reported as soon as possible (Harcup, 2019).Events that have recently occurred have higher news value than those that happened a long time ago. However, it does not necessarily mean that it has to be breaking news; it may involve new information coming to light, which makes the story relevant for the moment.
Impact
	Impact refers to the effect that a news story has on the audience. A story’s impact determines the significance of the information to the audience and its consequences (O'neill & Harcup, 2016).Events or situations are more newsworthy when they influence the lives of more people. For instance, a strike by bakery employees has less impact as compared to a postal strike. Impact works closely with proximity as their influence is often determined by the audience.
Prominence
	This refers to the fame and importance of the people who a story is about. A piece of news is regarded as newsworthy if it touches on people who are well known or are public figures. For instance, reporting the death of a celebrity would command enormous audience attention as compared to a little-known person (Broom, & Sha, 2013).
Oddity
	This refers to the unexpectedness and strangeness of an event. Events that are unusual, bizarre and shocking are deemed news work as compared to typical situations.
 In today’s media, gatekeepers play a significant role in crafting the information published to the public, therefore, determining the public social reality. A story that covers all the criteria could be compelling; however, for a story to check on all the criteria to be regarded as relevant as different organizations place importance on criteria depending on their values. 
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